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Identified a gap in existing 
products and in people’s needs

Media/Entertainment
04

Exploration of existing 
products 
Information from interviews

Research
03

Stuck between two different 
domains.
In-depth exploration

Indecision

02
Reflecting on personal 
needs and experiences

 Brainstorming
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Domain Selection



Finding Participants

Stanford ResEd OfficeRamen Nagi, Palo AltoStanford Bookstore

Ng HouseWhite Plaza
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Make a big impact with professional 
slides, charts, infographics and more.

Make a big impact with professional 
slides, charts, infographics and more.

Make a big impact with professional 
slides, charts, infographics and more.

Make a big impact with professional 
slides, charts, infographics and more.

Do you normally consume media 
alone? With people? Which do you 
prefer and why?

What’s been your fondest 
media/entertainment-related
momery?

Some Questions We Asked

What’s been your fondest memory 
regarding media/entertainment?

What type(s) of media do you 
consume the most? What’s your 
favorite show/music/podcast/book 
and why?

How do you pick new shows to 
watch, new music to listen to?

What motivates you to download a 
new app? To share content online?

Why do you consume media? How 
does it make you feel? How do you fit 
it into your schedule?

How do you interact with media 
you’ve already finished consuming?



I am Social Media 
Anti-Social[...] I’m only on my 
phone reading Yahoo News, 

Google News, and CNN[...] 
Ah, I've probably seen every 
crash and burn video ever 

made. In the first clip the kid 
on the board I can tell you 

how he's gonna cry.

David 

”

“

52
Commercials at a solar panel company 

Living in Palo Alto
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Insights & Needs from David

People want to have direct and 
undistracted ways to access content 
and communities they are truly 
passionate about. 

Some people consume media only 
out of passion towards hobbies and 
use platforms to interact with family 
or core community.

People are often distracted by 
uninteresting content that they 
don’t wish to see.

Insights Needs



I think it's important to know 
about Japan’s wastewater 

release. However, I don't 
really care what some actor 
or actress is wearing today.

Zirui 

”

“

32
Married, mother of a 1-yr-old daughter

chemical instrument company
Mountain View



Person 1- main points, highlights, etc.
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Person 1- main points, highlights, etc.

FeelDo

ThinkSay



Insights & Needs from Zirui

People think media is harmful 
but are still “pushed to” use it 
for practical purposes. 

People want to absorb information 
from media in a healthy and relaxing 
way. They want to be able to select the 
types of content they want to see. 

Insights Needs



It’s mostly just me and my 
wife. [...] I don’t really go to the 
movies anymore. I usually just 

rent it or do it on Netflix. [...] 
[For picking what to watch 
we] just turn on Netflix and 
see what pops up mostly 

Collin 

”

“

35
Married,

College Admissions 
Consultant



Person 1- main points, highlights, etc.
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Person 1- main points, highlights, etc.

FeelDo

ThinkSay



Insights & Needs from Collin

Consumption of media is mostly for 
self-enjoyment but more fun when 
consumed in a social context.

People want a community or someone 
to share media experiences with in real 
time – the more the merrier

Insights Needs



I normally watch shows with 
my wife and kid. [...] As I’ve 

gotten older, I think the way I 
build relationships are a lot 
different, and more of my 
time that I would spend on 

building friendships are 
focused on family now. 

DJ, 

”

“

32 
Married w/ a 2-yr-old
Residential Director

@ Stanford
San Jose



Person 1- main points, highlights, etc.
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Person 1- main points, highlights, etc.

Feel
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Do



Insights & Needs from DJ

Having different taste in media is a barrier 
to shared consumption of content, but 
those with families may sacrifice their 
own preferences to prioritize shared 
screen time.

Balance of limited screen time between 
self and family.

Safe space to geek out about certain shows 
without judgement/competition.

Insights Needs



Overall Insights & Needs

People sometimes only wish to see the things they want to see but there 
are way too many distractions.

Those with families have to balance between self and family screen time

Users want to be able to select and curate the types of content they 
interact with regularly.

People want to achieve enjoyment and connection and sense of 
community through using media entertainment platforms.

Insights

Needs



of the types of content that 
people consume is essential 

to their enjoyment

Curation
of content versus the creation 
of content depends heavily on 

the use case and the user 

Consumption
with others drives how 

people use and consume 
digital content

Connection

Key Learnings



Use design 
strategies to try 

out new solutions 

Experiment 
with 

approaches
04

Discover what 
challenges people 
are facing through 
POVs and HMWs

Find inspired 
challenges03

Explore  aspects of  
media and 

entertainment

Narrow down 
domain 02

Diversify the 
age group and 
gender group

More 
Interviews

01

Next Steps



Thank You!
Any Questions?
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